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Fallacies 
 
A strong argument relies on practical, logical connections with supporting evidence. Fallacies are logical 
gaps that weaken an argument or make faulty connections between points. These are some of the most 
common fallacies found in student papers: 
 
Post hoc ergo propter hoc 
 
This Latin phrase translates to “after this, therefore because of this.” Basically, it refers to the argument 
that if B happens after A, then B happened because of A. However, just because one event comes after 
another event, that does not mean that the first event caused the second. 
 

Example: I ate ice cream and now I have a stomach ache, so the ice cream must have made me 
sick. 

 
Just because you happened to get sick after you ate ice cream doesn’t mean that you’re sick because 
you ate ice cream. That could be one of the reasons you’re sick; however, there is not enough 
information or evidence presented in this argument to show a direct relationship between these two 
events. 
 
Slippery Slope 
 
This is the “chain reaction” argument, which assumes that if one thing happens, it will only lead to a 
drastic consequence.  
 

Example: If America bans ice cream because it is unhealthy, eventually the government will ban 
everything that tastes good.  

 
Even though something happens, the events that follow will not necessarily lead to the most extreme 
consequences. This viewpoint is difficult to prove and shows poor logic. 
 
Hasty Generalization 
 
This argument makes a conclusion based on insufficient or biased evidence. It’s like rushing to a 
conclusion without having all the facts. 
 

Example: Even though he never endorsed ice cream personally, it is clear that this president fully 
supports all ice cream-related endeavors. 

 
Genetic Fallacy 
 
This argument assumes that something’s origins (where it came from) determines its character. 
 

Example: I heard the owner of the new ice cream shop is very rude and greedy, so his ice cream 
probably tastes terrible too. 
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Ice cream is ice cream. Just because it comes from someone who is rude and greedy, it does not mean 
the quality of the ice cream is poor. This fallacy assumes that if the ice cream originates in the rude 
owner’s shop, then it will have bad qualities as well. 
 
Ad hominem 
 
This fallacy attacks a person’s character rather than their opinions or arguments. It states that an 
argument is faulty by stating that the person making the argument is deficient in some way. 
 

Example: Alex Johnson’s argument that ice cream should be removed from schools is weak 
because she’s lazy and incompetent. 

 
This statement says that Johnson’s argument is weak, but it doesn’t give any proof as to why it is weak. 
It relies on attacking Johnson’s character instead of pointing out specific weak points in their argument. 
 
Bandwagon Appeal 
 
The arguer attempts to convince people to agree with an idea because “everybody else agrees with it.” 
 

Example: If you were a true American, you would eat Blue Bell ice cream in the summer like 
everyone else in the nation. 

 
This fallacy relies on sweeping generalizations and group mentality to make a point. Most people don’t 
like feeling left out of a group, and the Bandwagon Appeal plays on this feeling.  
 
Moral Equivalence 
 
This type of fallacy compares minor, small indiscretions with huge atrocities, suggesting that both 
actions are equally wrong. 
 

Example: The vendor who put sprinkles instead of chocolate on my ice cream is as bad as Hitler. 
 
The comparison made in this statement is clearly inaccurate.  
 
Straw Man 
 
This fallacy oversimplifies an opponent's viewpoint and then attacks that oversimplified argument. 
 
 Example: People who don’t support free ice cream in parks hate children. 
 
 
Something important to note is that fallacies can be very persuasive. People frequently use them to 
draw on the emotions of their listeners or appeal to a certain sense of pride, unity, nationalism, mutual 
mentalities, etc. However, just because they can be persuasive does not mean they are logically sound. 
Strong argumentation should not rely solely on emotional ploys; it should depend on clear reason and 
evidence-based support. 


